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Anomauin. Pozyminns 36 3Ky migc ny6niuHoio OUniomMamiclo ma M skoio CUioIO € JCUMMEBO GANCU-
BUM 07151 30IUICHEH S 8IA0U 8 HAWL Yac. Y MiDCHAPOOHIL nonimuyi pecypcu M’ KOI CUuU 8UPANCAIOMbCSL Kpai-
Hamu uepe3 0eMOHCMPayilo C60€i Kyabmypu, C80IX NOMUYHUX YiHHOCMel ma 308HiuHb0i norimuxu. Xoua
ny6iuHa QUNIOMamis € IHCMpPYMeHmoM, KUl BUKOPUCMOBYIONb YPAOU OJisl CRiIbHOL MOOINI3ayii yux pecyp-
€i8 0I5 CRIIKYBAHHS MA 3ALYYEHHs 2DOMAOCLKOCIE THUUX KPAIH, 2DOMAOCHKICMb, d He YPAOU Yepe3 MOBIeH-
Hsl, cYOCUOYBAHHA KYIbMYpU, Op2anizayilo 0OMinie moujo.

Kniouogi cnosa: nybaiuna ounnomamis, m’saka cuna, nponazanoa.

Abstract. The understanding the relationship between public diplomacy and soft power is vital to exer-
cise power, nowadays. In international politics recourses that soft power employs is expressed by countries
through demonstrating their cultures, their political values and foreign policies. While public diplomacy is
an instrument used by governments to mobilize these recourses together to communicate with and attract
publics of other countries, publics rather than governments through broadcasting, subsidizing culture, ar-
ranging exchanges and so on.
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In 21th century, public diplomacy and soft power has become an effective tool to
shape publics’ perceptions in a way that is favorable for states through establishing
intangible assets of an attractive personality, culture, political values and institutions
and policies that are legitimate or have a moral authority. Therefore, understanding
the relationship between public diplomacy and soft power is vital to exercise power,
nowadays. In international politics recourses that soft power employs is expressed by
countries through demonstrating their cultures, their political values and foreign poli-
cies [1].

While public diplomacy is an instrument used by governments to mobilize these
recourses together to communicate with and attract publics of other countries, publics
rather than governments through broadcasting, subsidizing culture, arranging ex-
changes and so on.

Public diplomacy played an effective role during wartimes (First and second
world wars) and especially throughout the cold war, it helped to erode the faith in
communism behind the iron curtain. However, in an information age its relevance
grew rapidly as more and more democratic governments established in the world and
public opinion started to matter even more. Soft power becomes progressively influ-
ential nowadays as current struggle against transnational terrorism requires winning
hearts and minds of people, rather overreliance on hard power, which isn’t quite
promising in bringing success in times of modern conditions [2, 4].

Public diplomacy requires an understanding of the role of credibility, reputation
and civil society in projecting soft power. Without underlining national credibility,
instruments of public diplomacy cannot do much in translating cultural recourses into
soft power of attraction [3, 5, 6].
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Thus, the effectiveness of public diplomacy is measured by minds changed. Pub-
lic diplomacy, which falls into propaganda, not only fails to persuade, but undermines
soft power as well.
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PUBLIC DIPLOMACY AND SOFT POWER OF RUSSIA

Anomauin. Hecamusne cnputinamms Pocii, ha OymKy pociiicbkux ouniomamis, € abo pe3yibmamom 6io-
cymuocmi 6ionogionux ma | abo adekeamuux 3nans npo nayiio ma ii modeti Ha 3axodi, abo pe3yibmamom
naemucHux cnpob 3zaxionux 3MI ma enadu spyiinysamu pociiicokuti o6pas. Ingopmayiina cmpamezis ¢
JICUMMEBO BAICTUGOIO He JuuLe O NOSACHEHHSA il NIOMEEPOICEHHS KOHKPEMHO20 NONImuuHo20 eubopy, a i
051 demoncmpayii' ycnixie Pocii, pociiicokol Kyibmypu i, 20108He, POCIHCLKOI MO8U 34 KOPOOHOM, SIK chop-
mymvosano 6 Konyenyii 306niwnvoi norimuxu [2]. Omoice, 2onosna npobrema ebavacmocs ne 6 Kpaini uu ii
nonimuyi, a nacamnepeo y Hepo3yMiHHI IMIOdcy ma npozcno3oeanoi idenmuunocmi Pocii. Takuil noenad na
npobremy 3 «8adickum oOpazom» 03Hauae, wo, nepedaioyu binvuie iHpopmayii, ye «HenpaguibHe Cnpuii-
namms Pociiy mooicna eunpasumu.

Knrouogi cnosa: Pocis, nponazanoa, inpopmayiina gitina.

Abstract. Negative perceptions of Russia, according to Russian diplomats, are either the result of a lack
of suitable and / or adequate knowledge about the nation and its people in the West, or are the result of an
intentional endeavor by Western media and authorities to ruin Russia's image. The informational strategy is
vital not only for explaining or confirming specific policy choices, but also for displaying Russia's successes,
Russian culture, and, most importantly, the Russian language abroad, as the Foreign Policy Concept paper
articulates [2]. Thus, the core problem is seen to be not in the country or its policies, but rather in the mis-
understanding of Russia’s image and projected identity. Such an «image-heavy» perspective on the issue,
then, implies that by beaming more information this «misperception of Russia» can be corrected.

Keywords: Russia, propaganda, information warfare

Research conducted in the West revealed that Russia was predominantly associated
with vodka, the KGB, the mafia, and Kalashnikov weapons, all of which were un-
doubtedly unfavorable images for a country trying to reclaim its «Great Power» posi-
tion at the time. More crucially, such a bad worldwide impression was seen as a key
impediment not just to Russia's deeper integration with the West, but also with major
international organizations, which was arguably another major foreign policy goal.
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