Thus, the effectiveness of public diplomacy is measured by minds changed. Pub-
lic diplomacy, which falls into propaganda, not only fails to persuade, but undermines
soft power as well.
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PUBLIC DIPLOMACY AND SOFT POWER OF RUSSIA

Anomauin. Hecamusne cnputinamms Pocii, ha OymKy pociiicbkux ouniomamis, € abo pe3yibmamom 6io-
cymuocmi 6ionogionux ma | abo adekeamuux 3nans npo nayiio ma ii modeti Ha 3axodi, abo pe3yibmamom
naemucHux cnpob 3zaxionux 3MI ma enadu spyiinysamu pociiicokuti o6pas. Ingopmayiina cmpamezis ¢
JICUMMEBO BAICTUGOIO He JuuLe O NOSACHEHHSA il NIOMEEPOICEHHS KOHKPEMHO20 NONImuuHo20 eubopy, a i
051 demoncmpayii' ycnixie Pocii, pociiicokol Kyibmypu i, 20108He, POCIHCLKOI MO8U 34 KOPOOHOM, SIK chop-
mymvosano 6 Konyenyii 306niwnvoi norimuxu [2]. Omoice, 2onosna npobrema ebavacmocs ne 6 Kpaini uu ii
nonimuyi, a nacamnepeo y Hepo3yMiHHI IMIOdcy ma npozcno3oeanoi idenmuunocmi Pocii. Takuil noenad na
npobremy 3 «8adickum oOpazom» 03Hauae, wo, nepedaioyu binvuie iHpopmayii, ye «HenpaguibHe Cnpuii-
namms Pociiy mooicna eunpasumu.

Knrouogi cnosa: Pocis, nponazanoa, inpopmayiina gitina.

Abstract. Negative perceptions of Russia, according to Russian diplomats, are either the result of a lack
of suitable and / or adequate knowledge about the nation and its people in the West, or are the result of an
intentional endeavor by Western media and authorities to ruin Russia's image. The informational strategy is
vital not only for explaining or confirming specific policy choices, but also for displaying Russia's successes,
Russian culture, and, most importantly, the Russian language abroad, as the Foreign Policy Concept paper
articulates [2]. Thus, the core problem is seen to be not in the country or its policies, but rather in the mis-
understanding of Russia’s image and projected identity. Such an «image-heavy» perspective on the issue,
then, implies that by beaming more information this «misperception of Russia» can be corrected.

Keywords: Russia, propaganda, information warfare

Research conducted in the West revealed that Russia was predominantly associated
with vodka, the KGB, the mafia, and Kalashnikov weapons, all of which were un-
doubtedly unfavorable images for a country trying to reclaim its «Great Power» posi-
tion at the time. More crucially, such a bad worldwide impression was seen as a key
impediment not just to Russia's deeper integration with the West, but also with major
international organizations, which was arguably another major foreign policy goal.
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The country's image issue was also perceived as a big economic disadvantage, frighte-
ning away much-needed investors and possible corporate collaborations, and delay-
ing the country's modernization. To ameliorate its image, therefore, Kremlin started
paying greater attention to public diplomacy, not only incorporating it into its major
foreign policy framework, but also starting numerous initiatives and revamping the
Soviet-era outreach institutions.

As you may be aware, various philosophies define public diplomacy differently;
for example, some identify it with propaganda, while others associate it with lying,
soft power, and so on.

The Foreign Policy Concept of 2008 and its 2010 Addendum, two significant poli-
cy papers on Russian public diplomacy, publicly refer to public diplomacy as a stra-
tegy of fostering Russian influence across the world. Many academics appear to be-
lieve that public diplomacy is primarily a weapon towards the ultimate goal of soft
power and increased international influence.

Negative perceptions of Russia, according to Russian diplomats, are either the re-
sult of a lack of suitable and/or adequate knowledge about the nation and its people in
the West, or are the result of an intentional endeavor by Western media and authori-
ties to ruin Russia's image. The informational strategy is vital not only for explaining
or confirming specific policy choices, but also for displaying Russia's successes, Rus-
sian culture, and, most importantly, the Russian language abroad, as the Foreign Poli-
cy Concept paper articulates [2].

Thus, the core problem is seen to be not in the country or its policies, but rather in
the misunderstanding of Russia’s image and projected identity. Such an «image-
heavy» perspective on the issue, then, implies that by beaming more information this
«misperception of Russia» can be corrected. Perhaps the most telling position in this
regard is that of Erast Galumov, professor at the Russian Diplomatic Academy, who
suggests that Russia’s image can be improved without any significant changes in the
country itself.

Nonetheless, terms like «humanitarian cooperation», «civil society cooperationy,
«citizen diplomacy», «development aid», and «integration» are frequently used inter-
changeably with «public diplomacy» and «soft power», blurring the distinctions be-
tween these concepts, their ultimate goals, and the major players involved. As previ-
ously stated, the humanitarian component distinguishes «public» from «social» or
«people's» diplomacy, with the latter relying on non-state actors — local governments,
non-governmental organizations, and private commercial organizations — to establish
relationships without the involvement of the national government [1].

These organizations maintain a network of cultural and educational facilities
abroad, plan and host numerous cultural events and festivals, and function as media-
tors in enticing Russians living abroad as well as foreign students to study in Russia.

Analyzing Russian public diplomacy, it's soft power which is used by Russian in-
telligence services is vital for every person who is interested in international relations
and international security because modern diplomacy is mostly based on public diplo-
macy, since it affects on opinion of the population inside the country and population's
opinion is the source of important decisions that determines country's domestic and
foreign policies [3]. | am glad that | have the opportunity and motivation to learn

60



about modern Russian diplomacy, its methods, mainstays, challenges and possible
future prospects, which will naturally be reflected in many countries around the
world, including my homeland, Georgia.
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Pubax lap’a
Jloneuvkuit nayionanvnuii ynieepcumem imeni Bacuna Cmyca

KAHAJIM KOMYHIKALIT BPEHAY YKPATHU HIJI YAC BIFHH 2022 P.

Anomauia. Ilosnomacwmadue pociiiceke emoperenns 6 Ykpainy y 2022 poyi akmyanizye numanHs
cnputinamms Yxpainu y ceimi. s ocmamouno2o 8uUKOpinenHs He2amueHux cmepeomunie ma nouwupens
HOBUX MecedHcie npo VKpainy € 8adciugum 3acmocogysamu pisHi KAHAIU KOMYHIKAYIl 0epacasnozo OpeHoy.
Asmopra y cmammi 00Ccniodncye, K iHcmpymenmu Hapasi peanizyiomoscst 015 3Miynenst imioocy Ykpainu.

Kntouosi cnosa: imiosxc, depicagruti OpeHo, Kyimypa.

Abstract. The full-scale Russian invasion of Ukraine in 2022 raises the issue of Ukraine's perception of
the world. It is important to use various channels of communication of the state brand to finally eradicate
negative stereotypes and spread new messages about Ukraine. In the article the author explores what tools
are currently being implemented to strengthen Ukraine's image.

Keywords: image, state brand, culture.

MixHapoHuH IMIIK Ta OpeHA aepxkaBu (GopMyIOThes TpuBanuii gac. J{o mpore-
Cy peamizamnii HaiOHATBHOTO OPEHIMHTY 3aydeHi HHU3Ka YPSIOBHX Ta HEYPSIOBUX
YCTaHOB TEBHOI JEp)KaBH, TOMY IMiJDK Ta JEp)KaBHUN OpeHa — Ie CTaji KOHICIIIii,
SIKi B)KKO 3MIHMTH 32 JIeKUIbKa JHIB. 3HaYHY POJIb Y LIbOMY IIPOIIECi BiJlirpae «M’sika
cuiay, SIKy Hapa3si 3aCTOCOBYE Bce OinbIne aepxaB. [HCTpyMeHTapii «M’sKoi crutm»
HaIJICHUH Ha MOOYIOBY UM 3MIITHEHHS TIO3UTUBHOTO MIXKHAPOIHOTO IMIJDKY JepxKa-
BY, L0 BIUIMBA€E HA I aBTOPUTET, MIATPUMKY IHIIMMH aKTOPaMH Ta 3arajoM MaiilyT-
Hill pO3BUTOK.

B ocHOBY nmocmimkeHHs Oyino MOKIageHo HaykoBui MopoOok C. AHXoJbTa mpo
HaliOHAbHUHM OpeHAUHT. 3 yKpalHChKHX NOCHiAHMKIB BapTo Buokpemutr O. Kopya-
riny Ta O. €BTYLIEHKO, 5IKi I€TAIFHO PO3IISIHYJIM OCOOIMBOCTI HOOYIOBH OpEHANHTY
VYkpainu. [{ng sxicHOro aHami3y Ta IpyHTOBHOI apryMeHTauii OyJIu BUKOPHUCTaHi HO-
BHHHI MaTtepianu MiHICTepCcTBa OCBITH 1 KyIbTypH YKpaiHu Ta YKpaiHchKoro IHcTH-
TYTY.

MeTa NOBiZJOMIICHHS — MMOPIBHATH, SIK 3MIHIJIMCS KaHAJH KOMYHIKAI1 IepKaBHO-
ro Openny YkpaiHu B yMOBaX BOEHHOTO CTaHy i 3’4CyBaTH BiATIOBIIHY TEHICHLIIO Y
MO3UIIIOHYBaHHI HAIIOl AEPXKABHU 32 KOPJOHOM.

Cepiio3Ha poboTa y cdepi aepxkaBHOro OpeHAWHTY YKpaiHH posmodanacs 3
2014 poxky, konu Oyyo 3po0JIeHO HU3KY 3HAUHHMX KPOKIB y chepi KyJIbTYypHOI JUILIO-
Martii i cTBopeHHi odiriiiHoro 6peHny Ykpainu. Brim, He BHCTagamo CHCTEMHOCTI,
CTPYKTYPOBAHOCTI Ta Kpam[oi CHHEPrii MiXK yciMa CTEHKXOJIepaMH HalliOHAJILHOTO
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